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9-Month Flash Report ® November 2023 - July 2024

202

TOTAL
COMMUNITIES SERVED

39,500

UNDUPLICATED PEOPLE SERVED
AT THE RYDZEWSKI FAMILY MARKET

5,100

CONNECTIONS MADE
TO ON-SITE PARTNERS

J——— COMMUNITY RESOURCE CENTER PARTNERS —

Diaper Bank: $75,000+ savings to neighbors receiving
diapers/feminine care/hygiene products

United Way 211: 663 in-person contacts with United Way
211 between January & July

PNC Bank: 693 attended mobile unit or financial
wellness sessions

Tri-C In-Demand Workforce Training
Programs: 184 neighbors connected

Family Connections Playroom: 1,218 children reached

Shoes and Clothes for Kids: 800+ served, offering E@EEJS%E o {“m]
ousing Partners.

$117,451 cost savings on items distributed College Now

Greater Cleveland
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DIAPER BANK CONNECTIONS

Let’s rethink aging

MetroHealth: 200+ MetroHealth Clinic visits in addition to
mobile mammography

OF GREATER CLEVELAND

Department of
Development

Manufacturing Extension Partnership

CHN Housing Partners: $57,787 tax refunds claimed
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and $90,000+ in utility assistance payments
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on-site public benefits assistance and neighbor engagements 52 Jobs. | AT
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College Now: $42,406 in loan forgiveness awards A Coyatogs,
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Towards Employment

Legal Aid Society: 50+ people attended legal advice clinics

292 building tours and 24 additional visits
from media members

$238 in food savings each time a household is
served

, , 3 Million pounds of food distributed through the
107 cooking demonstrations Market
50% of those served at the Market are kids
and seniors

72% SNAP approval rating at the Community
Resource Center

62 visiti fi izations hosted 64% of survey responses: better financial situations

M e 20 TN IS R 4 expected after one year of utilizing CRC’s services
16% of people served through the Market
are new

97% were likely to recommend the Market to a
friend or neighbor
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